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Course Details for the Study Abroad Program  
 

Semester 1 (August Intake) Academic Year 2025 
 

Faculty of Hospitality and Tourism 
Prince of Songkla University, Phuket Campus 

Phuket, Thailand 
 

With more than 20 years of experience in offering international programs within Hospitality 
Tourism Management the Faculty of Hospitality and Tourism (FHT), Prince of Songkla 
University (PSU), Phuket Campus is an internationally recognized faculty with a reputation 
for excellence in teaching and research specifically in the areas of hospitality, tourism, 
and business.  

 
Our friendly campus is situated on the beautiful island of Phuket, one of the world’s most 
suitable and adequate locations for hospitality and tourism studies. Phuket is a welcoming 
and supportive place to come as an international exchange student.  
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Semester Dates: 
 
Semester 1:  

Orientation:   2nd week of July 2025 
Classes and exams:  13th August – 13th December 2025 

 
Registration 
 
Exchange/study abroad students may choose to enroll in any of the subjects listed below, 
provided that their chosen subjects DO NOT overlap in their study timetable or exam 
timetable. We will consider special exam arrangement for exam clashes only if you provide 
official written proof by your home university that taking these subjects are compulsory to 
your study abroad program. Please note, we CANNOT arrange for you to undertake three 
exams in one day regardless of the reason. In addition, students are advised to choose a 
minimum of 4 and a maximum of 6 subjects per semester. 
  
The subject list provided may be subject to change. Please note the courses marked 
asterisk (*), which indicate that they are offered to international students only but there 
may be some Thai students, who may register for these courses as their free electives. 
Students who register for all other subjects will have the opportunity to study with local 
students. Subjects marked double asterisks (**) are free-elective subjects. They are offered 
to local students as well as international students but are subject to change or may be 
cancelled due to low demand and may not be offered if there are less than 10 students 
registered.  
  
Students may change their course selection within the first week of the semester, provided 
that there are available seats. In addition, students may choose to enroll in other language 
courses offered by the Faculty of International Studies, such as Chinese and Japanese for 
an additional cost of 6,000 Baht per course. 
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Credit Transfer 
Exchange/study abroad students are advised to consult with their home university as to 
which courses offered at FHT, PSU can be transferred back to their home university. This 
is the responsibility of your home university and NOT FHT. 
 
At FHT, PSU credits are awarded on a semester basis. Each semester has 15 weeks of 
lectures and 2 weeks of final examinations. Each curriculum course typically has 3 credits 
which include 45 lecture hours or equivalent, 90 hours self-study, 6 hours examinations 
and expected 12 hours of exam preparation. In total, this equals to 153 study hours per 
course. Some courses may require additional business visits or field trips. 

Students are expected to carry out, and keep a record of, independent studies, exercises, 
group work activities, business visits, quizzes, and examination preparation, in addition to 
attending lectures.  

In addition, PSU considers a student a full-time student if his/her schedule totals 12 or 
more credits per semester.  

Normally, FHT, PSU credit courses are transferred as 5.5/6 ECTS credits at European 
universities. Please confirm this with your university before departure as each university is 
different in the amount of ECT offered. 
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Grading System 
 

 
 
 

         

  

 

 

 

 



5 

 

Contact Persons 
 
Mr. Colin Gallagher 
Assistant to the Dean for International 
Affairs  
Faculty of Hospitality and Tourism 
Prince of Songkla University, Phuket 
Campus 
Email: colin.g@phuket.psu.ac.th 
Website: www.fht.psu.ac.th 
 

Mr. Krittabhas Khwanyuen 
Deputy Dean for Academic and International 
Affairs 
Faculty of Hospitality and Tourism 
Prince of Songkla University, Phuket Campus 
Email: krittabhas.k@phuket.psu.ac.th 
Website: www.fht.psu.ac.th 
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 Subjects Offered in Academic Year 2025 

 

Semester 1 August Intake  

No.  Subject Code   Subject Title 
 Credits  

1  812-151 Basic Thai Communication I*  3(2-2-5) 

2 801-203 Principles of Accounting  3(3-0-6) 

3 801-108 Economics for Business  3(3-0-6)  

4  802-404 Strategic Management for Hospitality Industry 3(3-0-6) 

5 802-406 International Finance* 
  

3(3-0-6)  

6 802-407 International Business* 
  

3(3-0-6)  

7 802-408 International Economics* 
 

 3(3-0-6)  

8 
 

801-401 
Research and Innovation for Hospitality and 
Tourism   3(3-0-6) 

9 
 

801-301 
 
Leadership and People Management 

 
3(3-0-6) 

10 
 

810-002G8 
 
Social Psychology 

 
2(2-0-4) 

11 
 

810-001 
 
Guiding Statistics 

 
2(2-0-4) 

 
12 

 
801-215 

 
Intercultural Communication 

 
 3(3-0-6) 

 
13 

 
818-341 

 
Event Creativity 

 
3(3-0-6) 

 
14 

 
818-321 

 
Alternative Lodging and Property Management 

 
3(3-0-6) 

 
15 

 
802-204 

 
Hospitality Marketing in the Digital Age 

 
3(3-0-6) 

 
16 

 
818-320 

 
Hotel Revenue Management 

 
3(3-0-6) 

 
17 801-106 Introduction to Business Innovation 

 
3(3)-0-6 

 
18 

 
801-213 

 
Business Sustainability 

 
3(3)-0-6 

 
19 

 
801-316 

 
Supply Chain Management 3(3)-0-6 

 
20 

 
802-113 

 
Thai Hospitality 

 
2(2-0-4) 

21 801-302 Business Finance  3(3-0-6) 

22 803-209 Innovation Marketing for Tourism 
2(2-0-4) 

23 801-304 Tourist Behavior 2(2-0-4) 

24 819-340 Creative Tourism for Wellness  3(3-0-6) 

25 819-341 Sport Tourism Management 3(2-2-5) 
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26 
 

819-430 
 
Niche Tourism Design in Global Dynamics 

 
3(2-2-5) 

27 

 
819-431 

 
Tourism Service Business Innovation and 
Development 

 
 

3(2-2-5) 

28 
 

819-432 
 

Visitor Attraction Business Management 
 

3(3-0-6) 

 

 Remarks:  

1. The subject list may be subject to change. 
2. * subjects offered only to exchange students but there might be some full-time 

students, who may register for these courses as their free electives. 
3. ** elective subjects offered to full-time students as well as exchange students but are 

subject to change or may be cancelled due to a low demand. 
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Course Description 

 
  

802-204 Hospitality Marketing in the Digital Age  3(3-0-6) 
 

Application of marketing principles and practices for the special needs of the 
hospitality and tourism industry; analysis of the marketing environments; changing 
digital customer behavior, opportunities and strategies particular to managing the 
marketing functions in the hospitality and tourism industry; digital marketing and its 
tools for digital marketing platform such as ecess technology, content marketing, 
marketing communication for hospitality and tourism industry  

 
818-321 Alternative Lodging and Property Management  3(3-0-6) 
 

Definition, principles and management of alternative lodging and property 
management; knowledge of lease management, landlord and tenant relationships; 
principles of taxation on property; accounting regulatory framework and the service 
charge regime; economic issues in property markets; property development 
process; the application and operation of leases principles and techniques of 
property asset management  

  
 
818-341 Event Creativity  3(3-0-6) 
 

Meanings, concepts and characteristics of creativity; techniques and process of 
creativity; issues, trends, settings and experience in event business; interpretation 
and inspiration of creativity; designing creative and unique meetings and events; 
technology and innovation related to event business; failure and risk in creativity 
and innovation  

  
801-301 Leadership and People Management   3(3-0-6) 
 

Basic theories and practices in leadership; interpersonal skills; workplace diversity 
and its effect on organizational culture and managing people in selection, 
employee training and development, planning for changes; motivation theories; 
team-building concepts; performance leadership; maintaining high performance 

 
810-001 Guiding Statistics  2(2-0-4) 
 
 Fundamental statistical methodologies for problem solving and decision  

making in real-life application; data gathering, graphically organized data; 
probability and estimation methods for decision making 
 

 
812-151 Basic Thai Communication I           3(2-2-5) 
 

An introduction to characters, the writing system and pronunciation; basic grammar 
and vocabulary; numbers and counting; simple greetings; talking about oneself, 
and familiar things; making simple conversations focusing on daily life, introducing 
oneself, shopping, and etc. 

 
810-002G8  Social Psychology       2(2-0-4) 

 
The examination of human social systems and behavior with an emphasis on 
cultures, societies, social orders, psychological methods and procedures, basic 
human needs, human behavior regarding reinforcement, learning, perception, 
motivation, intelligence and ability to adapt to changing circumstance 
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801-203  Principles of Accounting      3(3-0-6) 
 

A general introduction to financial accounting, concepts and techniques; 
applications to various forms of business organization; using managerial and 
financial accounting information systems for business decision-making 

 
 
801-302 Business Finance       3(3-0-6) 
 
 Operational and strategic financial problems, allocation of funds; cost of capital and 

financial structure; financial information system; financial structure; policy 
determination and analysis of the financial environment 

 

802-404 Strategic Management for Hospitality Industry                                          3(3-0-6)  

 Strategic management process in an organization, dealing with environmental 

scanning, planning, strategy formulation, strategy implementation, and evaluation 

and control; discussion of different levels of strategic management, corporate 

strategy, business strategy, and functional strategy; an assessment of both macro- 

and micro-environmental influences on businesses as the key issues in 

development and implementation of company strategies; evaluation through key 

operations indicator 

 

 

801-401  Research and Innovation for Hospitality and Tourism   3(3-0-6) 

 

Principles, Importance and research methodological approaches from the field of 

business, hospitality, and tourism; developing and conducting qualitative and 

quantitative research, problem identification and definition; scope of study; research 

design; population; sampling; data collection; data analysis using statistical 

analysis, discussion of the findings; recommendation for future research; the 

application of research methodological approaches in 

 producing innovation in hospitality and tourism 

 

801-108  Economics for Business       3((3)-0-6) 

Principles and theory of both micro and macro level economics; analyzing the 

demand, supply, and elasticity; production; consumption and markets; national 

income; income distribution and unemployment; applications of cases in business 

sector 

802-406  International Finance       3((3)-0-6) 

Implementation of monetary theories applicable in international finance; the 

international monetary system; exchange rates determination and management; 

exchange rate risk and risk management; balance of payments; international 

economic co-operation; financial crises and crisis management 
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802-407  International Business       3((3)-0-6) 

Fundamentals of international business in a dynamic global environment; key 

issues facing international business today; different dimensions of business 

environment in a global arena including culture dimensions, trade and investment 

theories; global financial management; global marketing and supply chain 

management 

802-408  International Economics       3((3)-0-6) 

Basic concepts and theories in international economics, international trade and 

specialization; international terms of trade and international trade policy; balance of 

trade and balance of payments; foreign exchange market 

801-215 Intercultural Communication      3((3)-0-6) 

Theory relating to intercultural communication and its application in face-to-face and 

online communication with people in international Business organizations; cultural 

identities and interactions with others; consumer behavior; cultures around the 

globe, examination of the interactions of values, beliefs, traditions and identities with 

particular emphasis towards high and low context cultures and how people see time 

differently; approaches to cultural conflict and resolutions and culture shock in 

Business context; the Iceberg Model of culture; perspectives of lives and people 

and building capacity to adapt to a changing world by exploring perceptual 

differences 

818-320  Hotel Revenue Management       3((3)-0-6) 

Concepts of revenue management for hospitality industry; business practice 

process proposed for controlling sales to maximizing revenue; techniques of 

forecasting, discount allocation, overbooking, group management and dynamic 

pricing; marketing issues including sales and revenue management tools and 

software for digital platform 

801-213 Business Sustainability       3((3)-0-6) 

Understand the three pillars of sustainability; global issues; green business; 

corporate social responsibility in the sense of sustainable business practice; 

concept of corporate governance and CG code  

801-316 Supply Chain Management      3((3)-0-6) 

The theoretical framework and tools employed in supply chain management to raise 

business value; application of theory to increase business competitiveness in 

response to changing consumers’ demand and production and servicing process 

with the objective of meeting customers’ utmost expectations in the most effective 

way 
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802-113 Thai Hospitality        2((2)-0-4) 

History of hotel development in Thailand; concepts, definitions and characteristics 

of Thainess and Thai hospitality; service-mindedness; social, economic, cultural 

and religious significance and impacts in developing Thai hospitality; issues and 

trends regarding to the Thai hospitality; opportunities and challenges in 

implementing Thainess in the hotel and tourism industry 

803-209    Innovation Marketing for Tourism      2(2-0-4) 

Concepts of marketing for tourism and tools; classifications and analysis of 

consumer behavior in different types of market; analysis of marketing environment 

and competition; distribution channels; marketing information systems, internet and 

digital marketing; the role of marketing in tourism strategic planning; professional 

destination marketing and sales 

801-304   Tourist Behavior        2(2-0-4) 

Tourist behavior in tourism destination, need and motivation for travelling, tourist 

destination’s selection process, classification and type of tourist behavior, trend of 

travelling pattern and tourist market in the future, quality and tourist’s satisfaction, 

fieldwork survey of tourist behavior 

819-340   Creative Tourism for Wellness      3(3-0-6) 

Application of theoretical knowledge and concepts of creative tourism for wellness, 

marketing of creative tourism for wellness, differentiating and maximizing value of 

tourism products and services to creative tourism for wellness, including roles of 

stakeholders in tourism industry that affect development of creative tourism for 

wellness    

819-341    Sport Tourism Management        3(2-2-5) 

Analyzes the interconnectedness of sport and tourism from behavioral, historical, 

economic, management, marketing, environmental and policy perspectives; issues 

and trends in the sport and tourism industry; the relationship between sports, 

recreation and tourism; identify the steps used to promote major sporting events; 

roles of government agencies and private sector groups in fostering the growth of 

sporting events and activities 

 

819-430   Niche Tourism Design in Global Dynamics    3(2-2-5) 

Niche tourism definition and characteristics; development and trend of niche 

tourism in global dynamics; principles and management of niche tourism; diversity 

and design of activities for niche tourists; business opportunity and challenge in 

niche tourism; issues and case studies concerning niche tourism 
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819-431    Tourism Service Business Innovation and Development      3(2-2-5) 

Enhancing practical dimensions of a tour service business innovation and 

development, including marketing environment analysis and innovation in the digital 

era, tour service product and process innovation, managerial skills required for a 

tour service business, strategic management applications of business operation in 

different environment 

 

819-432   Visitor Attraction Business Management    3(3-0-6)              

Classification and development of visitor attraction, the product of visitor attraction, 

visitor attraction market, business environment and visitor attraction, visitor 

attraction development process and approach, factors influencing the success of 

visitor attraction, marketing strategy for visitor attraction, visitor experience 

management, operations management in visitor attraction, human resources 

management at visitor attraction 

 


