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Chinese Business and Enterprises

Course Syllabus

Autumn Semester, 2025 - 2026

Instructor: CHENG Ming
School of Economics, Shanghai University
Tel: 0086-21-6613 4543
Mobil: 86 - 13901978194
E-mail: chengming@shu.edu.cn

Class Hours: 40

Course Objectives:
Main purpose of the course of Chinese Business and Enterprises is to help the

students to expand their knowledge of the different business environments around
world, particularly in China, and more importantly to understand the business models
and the positioning strategies of the Chinese companies.

Also, during the course, some issues, including user’s portrait, systematic capacity
and dislocation competition, etc. will be discussed, with the examples of the Chinese
well-known companies.

During the course, students will be involved in the class discussion, group
presentations, besides the lectures by the instructor. The course will help the students
to fully understand the popular business model and marketing positioning, as well as
the latest competition strategies of the Chinese companies, particularly under the
environment of digital economy and E-commerce.

Course Prerequisites
Students attending the course are expected to have taken all of the relevant basic

business courses, including accounting, marketing, finance, principle of international
trade, etc. However, students from disciplines other than business and management
are also welcome to broad their view in international business, particularly in China.

Readings
Students must read the lectures notes and other materials offered. As for the case

studies, students shall read the materials and be familiar with the context in order to
facilitate the participation in the class discussion, debate.
The requirements for the presentation for each group of students will be given

separately.

Teaching Philosophy
The lecturer will explain in the class the basic concepts and contents of each part, in
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order to form a basis for the students to participate in class discussion and debate.
It is important for the students to be familiar with the content of the course, but

more importantly, to learn to master the process of analysis through class discussion,
debate, case studies, project presentations and final individual report.
The requirements of the group presentation and individual report will be released

separately.

Grading Policy
The Standard grade scale is in force: A(100-93), A-(92-90), B+(89-87), B (86-83),

B-(82-80), C(79-70), D(69-60), F(<59).
 Absence from class need to be reported and approved. Students who missed 30%

of the classes will be recorded as failure of the course.
 Course instructors will devise methods for recording class attendance and

notifying the program Director when students are not attending regularly.
 Please also determine your approach to deal with academic dishonesty, i.e.

cheating, plagiarism, etc. A quote for dealing with this for reference is “any
behaviors involving cheating, plagiarism, etc. may be given 0 score at the
instructor’s discretion.”

 The final grade will be based on the following evaluations:

Attendance, discussion participating, homework: 30%

Group case analysis presentation : 20%

Final individual report: 50%
No.

DAY CLASS THEME
1 Sep 8 Part 1:Introduction to the overall course

Brief introduction to the Chinese economy
2 Sep 15 Part 2: Management across Culture with emphasis on China.

3 Sep 22 Part 3: Chinese Business Environment

4 Sep 29 Part 4：Business Model

5 Oct 6 Part 4：Business Model, cont’d
Part 5 : Marketing -Positioning

6 Oct 13 Part 5 : Marketing -Positioning, cont’d

7 Oct 20 Group presentation

8 Oct 27 Group presentation
Part 7：Systematic Capacity

9 Nov 3 Part 8：Dislocation Competition

10 Nov 10 Part 9：Organizational Growth
Notice: The above schedule shall be subject to adjust based on the changing agenda
of the university.


