
上海大学《中国与全球化》课程教学大纲

课程编号: 学时: 40

课程名称:中国与全球化

适用学科或专业: 中国研究专业历史学、经济学、国际关系

开课单位及授课人员：上海大学外国语学院/全球问题研究院 唐青叶

主要参考书和文献：

(1)Doug Guthrie. China and Globalization: The social, economic and political
transformation of Chinese society. Routledge. 2012.
(2)David Shambaugh. China Goes Global. Oxford University Press. 2013.
(3) Donald Gross. 2013. The China Fallacy: How the U.S. Can Benefit from China’s
Rise and Avoid Another Cold War. London: Bloomsbury.
(4)Edward Tse. The China Strategy: Harnessing the Power of the World’s
Fastest-growing Economy. NY: Basic Books. 2009.
(5)Joshua Cooper Ram. China’s Image: The Country in the Eyes of Foreign Scholars.社
会科学文献出版社. 2006.

课程简介：

本课程基于中国发展过程中的具体个案、史料、大量文献、视频资料和改革开放四十年实践经验，从历

时、共时角度深刻解读中国与全球化的关系，帮助学生从宏观微观层面和时空维度了解全球化对中国的影响，

中国对全球化做出的贡献，特别是中国的社会、经济、政治、文化等在全球化过程中所面临的机遇与挑战，

并进一步阐释新时代中国对全球化的态度和全球治理的理念，树立学生对中国客观、正确的认知，为提升其

跨文化能力和全球素养打下基础。

教学内容、教学方式、学时分配：

教学内容和学时分配：

本课程共 10周，40 课时，分 10 个专题：

第一讲（导论）：全球化与反（逆）全球化；中国全球化的历史、现状

与未来；中国的全球化立场 （4 课时）

第二讲：中国与全球化的历时考察：古代丝绸之路；鸦片战争—1949

年、1949-1978 年、以及改革开放以来的中国经济全球化进程；改革

开放四十周年与中国的全球化；中国为全球化做什么？世界如何看中

国改革开放四十年（4 课时）

第三讲：全球化与中美贸易摩擦：历史与现状（4 课时）

第四讲：中国企业“走出去”（1）：中国企业海外并购现状、面临的风

险与挑战（4课时）



第五讲：中国企业“走出去”（2）：科技、创新驱动；华为、阿里巴巴、

中兴案例分析（4课时）

第六讲：“一带一路”倡议与全球化；人类命运共同体；世界各国对该

倡议的认知和反应（4 课时）

第七讲：中国文化“走出去”：中国文化的全球影响；软实力；公共外

交；中国媒体走出去（访谈、实例分析与讨论）（4课时）

第八讲：全球化与中国环境治理、生态文明（4课时）

第九讲：全球化与中国社会变迁、扶贫减贫、乡村振兴（4课时）

第十讲：世界对中国崛起的认知；中国国家形象；中国如何看世界

（4课时）

教学方式：

课堂讲授，小组讨论和专题研讨，就特定话题进行课外问卷调查与访谈

制定人签字： 学院主管院长签字：

制定时间：2021 年 3 月 20 日



Syllabus Framework for Graduate Courses of

Shanghai University
Course Code: Credit Hours: 40 hours

Course Name: China and Globalization

Department: History Department, China Study

Instructor：Prof. Tang Qing-ye

1. Purpose of the Course:

The course is designed to familiarize the students with the history, present and
future of globalization and its consequences on China, and thus have a better
understanding of China’s global impact. At different stages of the history, China has
participated in the process of globalization in different ways, and has benefited from it.
The course aims to help the students understand China’s attitude and contribution to
globalization and build up the objective perceptions of China. Based on the discussions
of historical documents, facts, data, videos, journal articles and case studies, especially
the experience of China’s 40-year economic reform and opening-up, it is intended to
develop the students’ ability in terms of research methodology, data collection and
analysis, and critical thinking, thus prepare them with the sound foundation for their
own academic research, and help them become excellent intercultural global talents in
the future.

2. Teaching Objects:

① Suitable for students ready for academic or professional degree ② Suitable for stud

ents majoring in China Study and economics .

3. Teaching Content:

The course has ten lectures, which will be divided into ten special topics. They are:
(1) Introduction: globalization and the sentiments of anti-globalization; The history,
present and future of China’s processes of globalization; China’s attitudes to
globalization; (2) Historical perspective on China and globalization: Ancient Silk Road
and early cultural and economic exchanges; From Opium Wars to 1949; From
1949-1978; Opening-up and reform in 1978 to the present; A review of China’s
participation in globalization and its consequences; focus on the global perspectives on
China’s 40-year economic reform and opening-up policy; (3) Globalization and
China-U.S. trade disputes: History and present; (4-5) Chinese enterprises going global:
Overseas mergers and acquisitions by Chinese enterprises; High-tech and innovation
driven economy; The case studies of Huawei, Alibaba and ZTE; (6) The Belt and Road
Initiative and globalization; building a community of shared future for mankind; global
responses to this Initiative； (7) Chinese cultural global presence: China’s cultural
activities abroad, China’s discourse on international image, soft power and public
diplomacy; China’s global media; (8) Globalization and China’s environmental
governance and ecological civilization: balancing the economic growth and
environmental protection; (9) Globalization and the change in China’s social structure,



poverty reduction and rural vitalization; (10) The western perceptions of China’s rise;
China’s global image; How does the world see China, and how does China see the
world?

4. Assessment Method: (Examination, open or closed; Quiz; Papers)

The final grade will be composed of three parts:
(1) Regular attendance 30% (Regular attendance are mandatory. More than two

unexcused absences may result in a lower grade, and 1/3 absence will not be permitted
for final paper).

(2) Class participation 30% (Class discussion and group presentation on assigned
topics, and other written assignments)

(3) Final paper of more than 3000 English words 40% (The suggested format)

5. Required Texts: (Book, Handout, etc. )

(1)Doug Guthrie. China and Globalization: The social, economic and political
transformation of Chinese society. Routledge. 2012.
(2)David Shambaugh. China Goes Global. Oxford University Press. 2013.
(3) Donald Gross. 2013. The China Fallacy: How the U.S. Can Benefit from China’s
Rise and Avoid Another Cold War. London: Bloomsbury.
(4)Edward Tse. The China Strategy: Harnessing the Power of the World’s
Fastest-growing Economy. NY: Basic Books. 2009.
(5)Joshua Cooper Ram. China’s Image: The Country in the Eyes of Foreign Scholars.社
会科学文献出版社. 2006.

6. Other Materials on Reserve: (Book’s Name)

7. Teaching Methods:(Class, Seminar, Experiment, etc.)

Class and seminar

Course Leader’s Signature：


