
 

 

eCAMPUS 

BRANDING STRATEGIES AND 
REPUTATION BUILDING ECF2C07 
Distance Learning Study Program  

 

 



 

BRANDING STRATEGIES AND REPUTATION BUILDING      
(5 ECTS) 
 

COURSE DESCRIPTION 

The course “Branding strategies and reputation building” aims to enable students to gather 
the knowledge and capacities to understand and analyze brand and branding management 
from a corporate and consumer perspective. Students will be carefully studying the key 
concepts surrounding the subject of branding, such as corporate perspectives, the 
development of a brand and brand architecture, the definition and role of the marketing mix, 
integrated marketing communication, brand management, and consumer perception in 
branding; etc.  

OBJECTIVES 

By the end of this course, you will be able to: 

1. Define the main concepts and explain the purpose of branding 
2. Examine brand concepts in real‐life examples 
3. Describe the process and methods of brand management, including establishing 

brand identity and building brand equity. 
4. Formulate effective branding strategies for consumer and business products/services 

with insights from marketing analytics and social/digital media understanding. 
 

LEARNING METHODS 

You will study with CLANED, a leading distance learning platform developed in Finland, 
Europe. In CLANED, you will enter a virtual classroom and learn with the aid of articles, online 
presentations, video presentations, interactive workshops, and project work. In addition to 
that, you will engage in interactive quizzes and assignments.  

ASSESSMENT AND EVALUATION 

Throughout the student journey in the distance learning study course, students will 
encounter weekly quizzes and assignments. In addition to that, they will face midterm exams 
after the first six sessions, and the final exam after the last online class has been completed. 
To complete a distance learning course, students must pass all quizzes and exams as 
students must pass examinations to unlock the following study contents.  

The assessment and evaluation in each distance learning course include detailed 
performance analytics and grades, given in %. In addition, each student will receive 
certification about study behavior analytics, including weekly study times, information about 
the study frequency, measured attendance, and total accumulated study time. 

 



 

LECTURERS 

TBA 

LECTURE TOPICS*(tentative) 

Class Topics 

1. Introduction to branding strategies and reputation building 

2. The history of branding 

3. Key concepts of branding 

4. Brand development and architecture 

5. Marketing mix 

6. Marketing communication 

7. Middle exam 

8. Brand management 

9. Consumer behavior in branding 

10. Online branding 

11. Destination branding 

12. The impact of celebrities and influencers on branding 

13. Branding in a cultural context 

14. Final exam 
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